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Strategic thinker

Thrives in group settings

Strong communicator

Proactive and adaptable

Enthusiastic 

Obsessed with cats
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FableticsFabletics
InternshipInternship

Global Member Services Intern
June-Aug 2024

Competitive
Research

Conducted extensive research
on  40+ competitor brands’

customer service platforms 

Brand
Partnerships

Influencer
Marketing

Assisted in international
expansion, coordinating PR

packages, and event planning

Strategized ways to elevate
influencer program and

sourced influencers.











Skills GainedSkills Gained
Sourcing Influencers

Sourced 200+ micro-influencers for TikTok Shop
& IG resulting in $10.5K GMV with 1k sales in Q3.

 Professionalism

Cross-department collaboration, organization in
the workspace, communicating/scheduling

meetings with higher-ups. 
Research

How and what to research on competitor brands,
synthesizing insights, presenting insights to a

large audience



Allen Hall PublicAllen Hall Public
RelationsRelations

Media
Relations

Created and pitched
media content

Social Media
Strategy

Event
Coordination

Account Executive

Strategized, designed and
created engaging content

for LCC SPA. 

Sept 2024-April 2025

Promoted events through
calendar listings, local

businesses, and schools



Press Releases Media Coverage! Email Pitches

Social Metrics



MNRK MUSICMNRK MUSIC
Worked with Grammy-award-winning

musician, Delilah Montagu, as a PA
filming her music video “Coffee”

Production AssistantProduction Assistant

ROLES & DUTIES
Preparation
On-set Assistance
Errands

SKILLS GAINED
Strategic & Creative Thinking
Ability to Work Under Pressure
Attention to Detail



Relevant CourseworkRelevant Coursework

Empower young voters to
participate in civic
engagement by increasing
voter education &
engagement in the election
cycle.  

Increase Gen Z
engagement with
Save the Bee by 35%
within nine months

Increase patient load and high-quality leads that
align with MTS’s service model and mission
through social media, web content, & outreach



Orangetheory FitnessOrangetheory Fitness  

Customer Service
Relationship building
Time management
Negotiation 
Quick thinking
Data Analysis

Sales Associate June 2021-Oct. 2024

Social Media 
Created & posted Instagram content
resulting in a 15% increase in followers

Sales
Closed 100+ membership sales from
cold calls & walk-ins

Communication
Handled member concerns in person,
via email, text, and calls 

Skills Gained



What’s Next?

INDUSTRY INTERESTS
My dream is to work in

something that intersects music
and entertainment; however, with

a passion for fitness and an
interest in fashion, my options

are open!

LOS ANGELES/SOUTH BAY



LET'S CONNECT!
EMAILEMAIL

MOBILEMOBILE

LINKEDINLINKEDIN ME, WAITING FOR
YOUR LINKEDIN

REQUEST

http://www.linkedin.com/in/lexi-frick

